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YOUTH	  CONSERVATION	  EDUCATION	  THROUGH	  PARTNERSHIPS	  	  	  Troy	  D.	  Cooper*	  	  ABSTRACT:	  	  The	   vision	   of	   USU	   Extension	   in	   Duchesne	   County	   and	   the	   Duchesne	   County	   Soil	  Conservation	   Board	   is	   to	   enhance	   the	   knowledge	   of	   the	   youth	   in	   the	   county	   about	  conservation	  practices	  used	  in	  agriculture	  and	  natural	  resources.	  To	  accomplish	  this	  task	  a	  committee	  was	  formed	  that	  consisted	  of	  USU	  Extension,	  Soil	  Conservation	  District,	  Natural	  Resource	  Conservation	   Service,	  Resource	  Conservation	   and	  Development,	   and	   the	  Forest	  Service.	  A	  conservation	  education	  program	  was	  developed	  and	  was	  AUTHOR:	  d	  PAWS-­‐ON.	  PAWS	  represent	  Plants,	  Animals,	  Water	  and	  Soil,	  the	  ON	  represents	  learning	  by	  doing.	  The	  program	   has	   been	   going	   for	   the	   past	   6	   years.	   It	   started	   out	   with	   five	   partners	   being	  involved	  and	  12	  students	  attending	  the	  first	  event.	  The	  PAWS-­‐ON	  committee	  decided	  that	  to	  reach	  more	  youth	  they	  would	  need	  to	  get	  the	  School	  District	  involved,	  so	  a	  partnership	  with	   the	   Schools	   to	   Careers	   Coordinator	   was	   developed.	   With	   the	   creation	   of	   that	  partnership,	  participation	   increased	  greatly	   from	  355	  students	   in	  1997,	   to	  3,391	   in	  2001.	  With	  a	  big	  jump	  in	  participation	  in	  1999	  the	  committee	  worked	  on	  obtaining	  more	  partners	  to	   help	   present	   and	   give	   financial	   support.	   A	   few	   of	   which	   are	   the	   US	   Fish	   &	   Wildlife,	  Bureau	   of	   Land	   Management,	   Division	   of	   Wildlife	   Resources,	   Bureau	   of	   Reclamation,	  Central	  Utah	  Water	  Conservancy	  District,	  Moon	  Lake	  Electric,	  Farm	  Bureau,	  Ute	  Tribe,	  local	  agriculture	   producers	   and	   others.	   As	   the	   program	   grew,	   the	   need	   for	   outside	   funding	  became	  apparent.	  Grants	  were	  developed	  and	  submitted	  with	  the	  RC&D	  taking	  the	  lead	  on	  obtaining	  grants	  and	  coordination	  of	  the	  program.	  	  *County	  Director/Agriculture/Youth	  Agent,	  Duchesne	  County,	  Utah	  State	  University	  Extension,	  Duchesne,	  UT	  	  Email:	  troyc@ext.usu.edu	  	  
1
et al.: Partnerships - Education / Mentoring
Published by DigitalCommons@USU, 2004
SUMMER	  ADVENTURES	  WITH	  4-­‐H	  &	  THE	  METROPOLITAN	  POLICE	  BOYS	  AND	  GIRLS	  CLUB	  OF	  WASHINGTON,	  D.C.	  	  	  Aaron	  Gravelle*	  	  ABSTRACT:	  	  In	  May	  2002,	  the	  St.	  Mary's	  County	  4-­‐H	  program	  was	  contacted	  by	  the	  Director	  of	  Programs	  with	   the	   Metropolitan	   Police	   Boys	   and	   Girls	   Clubs,	   Washington,	   D.C.	   to	   provide	   4-­‐H	  curriculum	   and	   programs	   to	   enhance	   the	   educational	   efforts	   of	   their	   summer	   camping	  program.	  Camp	  Ernest	  W.	  Brown,	  located	  in	  Scotland,	  Maryland	  is	  in	  the	  southern	  part	  of	  St.	  Mary's	   County.	   The	   camp	  was	   acquired	   by	   the	   organization	   in	   the	   1960's.	   Since	   that	  time,	   the	  Metropolitan	  Police	  Boys	  and	  Girls	  Club	  has	  brought	  youth	   to	   camp	   in	   rural	   St.	  Mary's	   County.	   More	   than	   800	   boys	   and	   girls	   and	   50	   counselors	   participated	   in	   the	   St.	  Mary's	   County	  4-­‐H	  program	   through	   involvement	   in	   educational	   programs,	   projects,	   and	  curriculum	   for	  eight	   (8)	  weeks	   in	   the	  summer	  of	  2002.	  Specific	   curriculum,	  projects,	  and	  programs	  included	  leadership	  development,	  nutrition	  education,	  theatre	  arts,	  entomology,	  and	  bicycle	   safety.	  Leadership	  development	  sessions	  were	  held	  4	  of	   the	  8	  weeks	  with	  all	  counselor	  and	  staff.	  Nutrition	  education	  classes	  were	  held	  for	  over	  600	  youth.	  Fifty	  percent	  of	  the	  youth	  participating	  in	  the	  camp	  participated	  in	  the	  theatre	  arts	  program.	  Thirty-­‐five	  percent	  of	  the	  youth	  participated	  in	  the	  entomology	  program.	  All	  counselors	  completed	  a	  6-­‐hour	   bicycle-­‐safety	   training	   program.	   Program	  objectives	   included	   the	   following:	   (1)	   use	  hands-­‐on	   and	   real	   life	   examples	   to	   strengthen	   developmental	   skills,	   life	   skills,	   and	  creativity;	  (2)	  provide	  opportunities	  for	  all	  youth	  to	  participate	  in	  the	  4-­‐H	  program;	  and	  (3)	  provide	   opportunities	   for	   youth	   to	   learn	   about	   subject	   areas	   that	   interest	   them.	   4-­‐H	   has	  been	  invited	  to	  participate	  again	  in	  2003.	  	  *County	  Extension	  Director	  &	  Extension	  Educator,	  4-­‐H	  Youth	  Development,	  Maryland	  Cooperative	  Extension	  -­‐	  St.	  Mary's,	  Leonardtown,	  MD	  Email:	  gravelle@umd.edu	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4-­‐H	  AFTERSCHOOL:	  EXCEEDING	  EXPECTATIONS	  FOR	  EXTRAORDINARY	  LEARNING	  OPPORTUNITIES	  	  	  Eddie	  Locklear*,	  Theresa	  M.	  Ferrari,	  Sheila	  Urban	  Smith	  and	  Ron	  Drum	  	  ABSTRACT:	  	  As	  many	  as	  15	  million	  youth	   in	  America	  are	  not	  engaged	  productively	  during	   their	  after-­‐school	   time,	  putting	   them	  at	  risk	   for	   involvement	   in	  activities	  and	  environments	   that	  can	  inhibit	  positive	  development.	  4-­‐H	  Afterschool	  can	  help	  transform	  this	  risk	  into	  opportunity.	  4-­‐H	  Afterschool	  is	  a	  new	  national	  effort	  focused	  on	  providing	  a	  unified	  identity	  and	  image	  for	  Extension	  programs	  conducted	  in	  after-­‐school	  settings.	  Building	  on	  Extension's	  years	  of	  successful	  programming,	  this	  effort	  is	  designed	  to	  further	  increase	  capacity	  to	  develop	  and	  implement	   effective	   programs	   and	   to	   work	   in	   partnership	   with	   other	   youth-­‐serving	  organizations	   to	   increase	   the	   quality	   and	   quantity	   of	   after-­‐school	   programs	   in	  America's	  communities.	   These	   programs	   engage	   youth	   in	   long-­‐term,	   sequentially	   planned	   learning	  experiences	  in	  partnership	  with	  adults.	  The	  aim	  is	  to	  increase	  young	  people's	  opportunities	  to	  have	   fun	  while	  developing	   lifelong	  skills	   through	  experiential	   learning	   in	  safe,	  healthy,	  enriching	   environments.	   Participants	   in	   this	   session	  will	   understand	   the	   vision,	  mission,	  goals,	   and	  objectives	  of	  4-­‐H	  Afterschool,	   learn	  about	   resources	  available,	   and	  understand	  the	   program	   philosophy	   and	   program	   models	   used	   by	   Extension	   staff	   in	   after-­‐school	  settings.	   Now	   in	   its	   second	   year,	   4-­‐H	  Afterschool	   has	   developed	   several	   resources:	   (1)	   a	  step-­‐by-­‐step	  guide	  for	  establishing	  4-­‐H	  clubs	  in	  after-­‐school	  programs,	  (2)	  a	  resource	  guide	  for	  training	  after-­‐school	  staff	  about	  youth	  development	  principles,	  (3)	  a	  sampler	  of	   learn-­‐by-­‐doing	   curriculum,	   and	   (4)	  website	   and	  marketing	  materials.	  Members	   of	   the	  National	  Leadership	  Team	  will	  demonstrate	  that	  with	  4-­‐H	  Afterschool,	  the	  possibilities	  are	  endless	  and	  the	  learning	  is	  extraordinary!	  	  *Department	  Extension	  Leader	  and	  Director	  4-­‐H	  Afterschool,	  North	  Carolina	  State	  University,	  Raleigh,	  NC	  	  Email:	  eddie_locklear@mcsu.edu	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FOOD	  $ENSE:	  A	  MODEL	  PROCESS	  FOR	  BRANDING	  NUTRITION	  EDUCATION	  	  	  Kathleen	  Manenica*	  	  ABSTRACT:	  	  The	  purpose	  of	  this	  project	  was	  to	  create	  a	  brand	  AUTHOR:	  and	  logo	  that	  would	  provide	  a	  consistent,	   appealing	   and	   marketable	   image	   for	   the	   Food	   Stamp	   Nutrition	   Education	  Program	   (FSNEP)	   and	   Extension	   Family	   Nutrition	   Education	   Program	   (EFNEP)	  administered	  by	  Washington	  State	  University	  (WSU).	  FSNEP	  staff	  partnered	  with	  the	  WSU	  College	  of	  Business	  and	  Economics	  Marketing	  Department	  to	  develop	  a	  AUTHOR:	  and	  logo	  that	   would	   appeal	   to	   clients,	   stakeholders	   and	   media.	   An	   upper-­‐level	   Branding	   Class	  designed,	   implemented	   and	   evaluated	   the	   community-­‐based	   project.	   Seven	   focus	   groups	  conducted	   with	   FSNEP	   community	   partners	   provided	   qualitative	   data	   that	   helped	  determine	  attitudes	  and	  beliefs	  toward	  preliminary	  brand	  AUTHOR:	  s.	  Several	  trial	  brand	  AUTHOR:	   s	   and	   logos	  were	   evaluated	  by	   clients	   enrolled	   in	   the	  WSU	  nutrition	  education	  programs	   (n=248);	   non-­‐clients	   from	   food	  banks	   (n=112);	   and	   FSNEP	   staff	   (n=65).	   Focus	  group	  and	  survey	  tool	  designs	  employed	  current	  marketing	  theory	  applications.	  Qualitative	  and	   quantitative	   results	   demonstrate	   that:	   (1)	   brand	   logo	   is	  more	   important	   than	   brand	  AUTHOR:	  for	  low-­‐income	  clientele,	  and	  (2)	  the	  brand	  logo/AUTHOR:	  must	  be	  relevant	  and	  meaningful	   to	   culturally	   diverse	   audiences.	   This	   project	  was	   completed	   at	   one-­‐tenth	   the	  fair	  market	  value,	  within	  a	  3-­‐4	  month	  time	  period,	  and	  has	   led	  to	   increasing	  support	  and	  recognition	   from	  WSU	   and	   Extension	   Administration,	   as	   well	   as	   increased	   collaboration	  with	  other	  University	  Departments.	  Presentation	  Approach:	  The	  presentation	  will	  engage	  the	   audience	   with	   open-­‐ended	   questions	   that	   serve	   to	   heighten	   awareness	   of	   branding	  characteristics.	   After	   a	   short	   presentation,	   the	   audience	   will	   participate	   in	   a	   relevant	  branding	  exercise	  within	  small	  groups.	  	  *Food	  $ense	  Coordinator,	  WSU-­‐Research	  &	  Extension	  Ctr,	  Puyallup,	  WA	  	  Email:	  manenica@puyallup.wsu.edu	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4-­‐H	  AND	  NATURAL	  RESOURCES	  EDUCATION	  AND	  CONSERVATION	  COLLABORATE	  USING	  NATURE	  TO	  TRANSFORM	  URBAN	  YOUTH	  	  Rita	  Renee	  Toll-­‐DuBois*,	  Melinda	  Stockmann	  and	  Kim	  Anderson	  	  ABSTRACT:	  	  UMass	   Extension's	   4-­‐H	   Youth	   and	   Family	   Development	   and	   Natural	   Resources	   and	  Environmental	   Conservation	   programs	   and	   the	   University's	   Dept.	   of	   Natural	   Resources	  Conservation	   have	   a	   formed	   a	   strong,	   ongoing	   interdisciplinary	   collaboration	  with	   Eagle	  Eye	   Institute	   to	   use	   the	   power	   of	   nature	   to	   support	   needed	   institutional	   change.	   EEI's	  proven	  programs	  in	  nature	  provide	  an	  effective	  transformational	  tool	  with	  which	  to	  reach	  underserved	   urban	   audiences,	   primarily	   youth	   of	   color.	   These	   programs	   provide	  experiences	   that	  make	  a	   lasting	   impression	  on	   the	  hearts	   and	  minds	  of	  urban	  youth	  and	  instructors.	   Key	   element	   include	   hands-­‐on	   exploratory	   community	   and	   field-­‐based	  learning;	   natural	   resource	   and	   environmental	   education	   professionals	   serving	   as	  instructors	   and	   role	   models;	   stewardship	   which	   develops	   skills,	   builds	   teamwork,	   and	  encourages	   responsibility;	   and	   a	   supportive	   environment	   that	   fosters	   learning,	   fun,	   and	  adventure.	  Using	  EEI's	  Learn	  About	  Forests(tm)	  "How	  to"	  Guides	  and	  technical	  support,	  4-­‐H	  staff	  coordinate	  Learn	  About	  Forests(tm)	  programs	  during	  the	  summer.	  The	  4-­‐H	  Urban	  Stewards	  program,	  focused	  on	  public	  street	  trees,	  takes	  place	  in	  the	  year-­‐round.	  NREC	  and	  University	   faculty	   provide	   technical	   expertise	   as	   instructors	   and	   stewardship	   resource	  people,	  along	  with	  staff	   from	  other	  state,	  municipal,	  and	  federal	  agencies.	  A	  continuum	  of	  experiences	  builds	  a	  bridge	  between	  these	  urban	  youth	  and	  the	  University.	  Participants	  in	  this	  participatory	  interactive	  session	  will	  learn	  how	  to	  implement	  similar	  programs	  in	  their	  state	   and	   receive	   materials	   with	   sample	   activities	   and	   information	   on	   trainings	   and	  technical	  assistance	  available.	  They	  will	  learn	  what	  resources	  are	  needed	  and	  the	  positive	  impact	  gained	  for	  Extension,	  themselves	  and	  the	  urban	  youth	  they	  serve.	  	  *Extension	  educator,	  4-­‐H	  Youth	  and	  Family	  Development	  Program,	  Jamaica	  Plain,	  MA	  Email:	  r.toll-­‐dubois@umext.umass.edu	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YANCEY	  4-­‐H/SUPPORT	  OUR	  STUDENTS/SUMMER	  PARTNERS	  	  	  Joyce	  A.	  Watts*	  	  ABSTRACT:	  	  Yancey	  County	   is	   a	   small	  mountain	   county	   in	  western	  North	  Carolina.	  We	  are	  one	  of	   the	  poorest	   counties,	  with	  over	  16%	  of	  our	  population	   living	   in	  poverty.	  During	   the	   last	   two	  years,	  there	  has	  been	  a	  200%	  increase	  in	  the	  Hispanic	  population,	  with	  over	  100	  Hispanic	  youth	   in	   our	   school	   system.	   Eighty	   percent	   of	   the	  Hispanic	   youth	   in	   the	   elementary	   and	  middle	   schools	   are	   developmentally	   delayed,	   especially	   in	   the	   area	   of	   language	  development.	  Seventy	  percent	  of	  the	  females	  and	  fifty	  percent	  of	  the	  males	  have	  dropped	  out	  of	  school	  to	  get	  married	  or	  work	  at	  minimum	  wage	  jobs.	  It	  has	  been	  determined	  by	  the	  Juvenile	  Crime	  Prevention	  Council	  of	  Yancey	  County	  that	  academic	  failure,	  and	  peers	  who	  engage	  in	  delinquent	  behavior	  are	  2	  risk	  factors	  for	  our	  youth.	  We	  also	  know	  that	  low	  self	  esteem,	   stress/anxiety,	   no	   family/school	   connectedness,	   few	   structured	   activities	   and	  no	  positive	   role	   models	   also	   exist.	   Our	   programming	   efforts	   enhance	   protective	   factors,	  including	   positive	   relationships,	   positive	   development,	   positive	   alternatives	   and	   positive	  environments.	  This	  is	  the	  second	  year	  for	  the	  after	  school	  program	  and	  will	  be	  the	  third	  for	  the	  summer	  program.	  We	  continue	  to	  build	  our	  relationship	  with	  the	  Hispanic	  community.	  The	  school	   system	  provides	   the	  after	  school	  program	  with	  certified	   teachers	  and	   teacher	  assistants,	   and	   provides	   for	   the	   transportation	   needs.	   The	   poster	   session	   will	   show	   our	  partnerships	  and	  activities	  we	  do	  for	  our	  programming	  efforts.	  	  *County	  Extension	  Director,	  Burnsville,	  NC	  	  Email:	  joyce_watts@ncsu.edu	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THE	  INTERGALACTIC	  INTERGENERATIONAL	  PEN-­‐PAL	  PROJECT	  	  	  Ed	  Werner*	  	  ABSTRACT:	  	  This	  project,	  adapted	  from	  Kansas	  State	  University	  Extension,	  has	  applications	  for	  FCS,	  CD,	  and/or	  4-­‐H	  programming	  efforts.	  Currently	   in	   its	  9th	  year	   in	  Portage	  County,	   this	  project	  matches	   120	   senior	   citizens	   (independent,	   assisted	   living,	   and	   nursing	   home	   facilities)	  throughout	   the	   county	   with	   120	   six-­‐grade	   students	   from	   Waterloo	   Middle	   School	   who	  exchange	  a	  series	  of	   five	   letters	  throughout	  the	  school	  year	  and	  then	  meet	   face-­‐to-­‐face	   in	  May	  for	  a	  luncheon	  complete	  with	  food,	  gifts,	  decorations,	  and	  entertainment	  provided	  by	  both	  seniors	  and	  students.	  Students	  experience	  a	  relationship	  with	  a	  caring	  adult	  mentor	  and	  improved	  language	  arts	  skills	  while	  senior	  citizens	  have	  the	  opportunity	  to	  share	  their	  experiences	   with	   members	   of	   a	   different	   generation.	   Both	   seniors	   and	   students	   report	  experiencing	  a	   strong	  connection	  and	  sense	  of	  extended	   family	  with	   their	   respective	  pen	  pals	  as	  well	  as	  a	  greater	  appreciation	   for	   the	  diversity	   that	  different	  generations	  bring	  to	  the	  table.	  Partners	  include	  Extension	  personnel,	  school	  personnel,	  students,	  parents,	  senior	  citizens,	  nursing	  home	  activities	  directors,	  and	  other	  community	  leaders	  who	  provide	  local	  funding	   for	   the	   project.	   This	   poster	   session	  will	   feature	  many	   photos,	   a	  multimedia	   CD-­‐ROM	  slide	  show,	  Power	  Point	  slides,	  research-­‐based	  results,	  and	  a	  comprehensive	  25-­‐page	  handout.	  The	  objective	  of	  this	  poster	  session	  is	  to	  provide	  the	  necessary	  tools	  for	  anyone	  to	  be	  able	  to	  recreate	  this	  project	  in	  any	  locale	  or	  program	  area	  (FCS,	  CD,	  and/or	  4-­‐H).	  	  *Extension	  Agent,	  4-­‐H	  Youth	  Development,	  Ohio	  State	  University	  Extension-­‐	  Portage	  County,	  Ravenna,	  OH	  	  Email:	  werner.48@osu.edu	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BE	  SMART:	  AN	  INTERAGENCY	  EDUCATIONAL	  PROGRAM	  FOR	  SENIOR	  CITIZENS	  	  	  Kathy	  Wright*	  and	  Nancy	  Porter,	  Ph.D.	  	  ABSTRACT:	  	  Senior	   citizens	   are	   often	   thought	   of	   as	   easy	   prey	   for	   a	   variety	   of	   fraudulent	   activities.	  Education	  is	  the	  key	  to	  insure	  the	  financial	  security	  of	  senior	  citizens	  and	  to	  protect	  them	  from	   the	   dangers	   of	   telemarketers	   and	   con	   artists.	   With	   dwindling	   program	   dollars,	  partnerships	  create	  an	  effective	  method	  of	  program	  delivery.	  The	  BE	  SMART	  program	  is	  a	  cooperative	   effort	   of	   the	   South	   Carolina	   Department	   of	   Health	   and	   Human	   Services,	   the	  South	   Carolina	   Council	   of	   Governments	   (Administration	   on	   Aging),	   South	   Carolina	  Department	   of	   Consumer	   Affairs	   and	   Clemson	   University	   Cooperative	   Extension.	   BE	  SMART	  began	  as	   a	   local	   cooperative	   effort	   and	  because	  of	   its	  popularity	   and	   impact,	   has	  grown	   into	   a	   statewide	  project.	   BE	   SMART	   is	   an	   acronym	   for	  Basic	  Education	   for	   Senior	  Medicare	  Awareness	   to	  Restore	  Trust.	  The	  BE	  SMART	  program	   is	  an	   information	  packed	  hour	  with	  brief	  presentations	  made	  by	  each	  of	  the	  participating	  agencies.	  SCDHHS	  educates	  seniors	   to	   be	   on	   guard	   against	   Medicare	   fraud.	   SC	   Dept	   of	   Consumer	   Affairs	   educates	  participants	   on	   consumer	   fraud.	   Clemson	   Extension	   makes	   senior	   citizens	   aware	   of	   the	  need	  to	  maintain	  organized	  financial	  files,	  medical	  records,	  and	  important	  documents.	  The	  Council	   of	   Governments	   promotes	   the	   program	   within	   the	   community	   and	   provides	   a	  physical	   facility.	   BE	   SMART	   program	   presentations	   made	   to	   senior	   audiences	   empower	  them	  to	  take	  control	  of	  their	  financial	  future.	  Evaluations	  are	  conducted	  through	  a	  pre-­‐	  and	  post-­‐testing	  procedure.	  	  *Extension	  Associate,	  Clemson	  University,	  Clemson,	  SC	  	  Email:	  kwrght@clemson.edu	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